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PREFACE 

 

This master thesis has two interdependent objectives, first seeks to 

determine whether data protection law should be a goal for competition law, 

therefore assesses the role of data in the digital economy to be understood the 

competitive advantage any data protection law infringement may create. 

Second, seeks to determine the goals of competition and data protection law to 

assess whether are the goals of data protection law fits into those of 

competition law. The received results are applied to the Facebook v. Germany 

Case which raises the question of whether a violation of data protection law 

may lead to a competition law infringement. The article shows the common 

goals of data protection and competition law, the anticompetitive results that 

can be emerged from infringements of data protection law and suggest that 

competition law should aim to protect data to the extent that the loss of 

consumers’ control over their own data results with the distortion of 

competition. 
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